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Forces affecting consumer spending

Positive forces
• Employment growth

• Income tax cuts

• Accelerating wage rates

• Elevated consumer 
confidence

• Rising net worth

• Broadening income 
distribution

Negative forces
• Rising interest rates

• Rising inflation

• High student debt burdens

• Pent-up demand for autos is 
played out
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Consumer confidence
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Consumer confidence is riding ever higher
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Gap between current conditions and consumer 
expectations
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Consumer Prices
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Consumer price inflation has reached the Federal 
Reserve’s 2% target
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Pump prices have stalled since the summer
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Prices and tariffs
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Income and Wealth
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Real median household income made strides in last 
three years
Real median household income
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Consumer spending
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Tax cuts and job growth are boosting real disposable 
income, supporting consumer spending and saving
Real consumer spending and disposable income
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The recovery in housing starts is nearing completion
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Retail trade

18



Confidential. © 2018 IHS MarkitTM. All Rights Reserved.

-6 -4 -2 0 2 4 6 8 10 12

Restaurants

Non-store retailers

Miscellaneous store retailers

General merchandise

Sporting goods and hobby

Apparel stores

Health and personal care stores

Food stores

Building materials

Electronics

Furniture and home furnishing

Total retail sales

Percent change, current dollars
2016 2017 2018 2019

Retail sales outlook

Retail sales outlook

19



Confidential. © 2018 IHS MarkitTM. All Rights Reserved.

Clicks outpacing the bricks
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Restaurants to eat up greater share of spending on food
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Holiday retail sales

Source: IHS Markit © 2018 IHS Markit

Holiday retail sales shaping up to be another good year
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Holiday retail sales categories 2018

Source: IHS Markit © 2018 IHS Markit
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Shipping Activity
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Shipping activity has spiked in 2018
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Shipping activity has spiked in 2018
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Shipping activity has spiked in 2018
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Consumer sentiment is upbeat, supported by improving 
household finances and robust job growth
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Consumer sentiment by household income
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Small business optimism surged after the 2016 election 
and has exceeded its 45-year record high
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American household average income
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Poverty rate pushed lower over last three years
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Goods vs. services inflation vary widely
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Pump prices have stalled since the summer
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August retail sales report
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Online shopping retail sales
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Holiday retail sales

Source: IHS Markit © 2018 IHS Markit

Holiday retail sales shaping up to be another good year
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E-commerce share of retail trade surged in first half of 
the year
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Online holiday retail sales

Source: IHS Markit © 2018 IHS Markit

Online will take a bigger share of the pie
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General merchandise subcategory sales
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Clothing store subcategory sales
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E-commerce retail share expanding
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