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Institute for Supply Management

0 501(c)(3) educational assn:

Mission: The association exists to
educate, develop, and advance the
purchasing and supply management
profession.

Founded in 1915

More than 45,000 members

Provide wide range of educational
programs, products, and services
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o Two Reports:

Manufacturing - since 1931

oWide recognition by economic
community

Non-Manufacturing — first
issued May 1998

oGaining recognition
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E.V. group has Greenspan’s attention
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PURCHASING: Index has
Greenspan’s attention

Appeared in January 31, 2001
East Valley Tribune
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Manufacturing Sector

o Monthly Survey

o ISM’s Business Survey
Committee:
Purchasing / supply executives from
over 400 industrial companies

Membership diversified by SIC
category based on each industry’s
contribution to GDP

20 industries
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Manufacturing Sector

o Survey responses reflect change,
if any, in current mo. compared
to previous mo.:

% reporting each response

Net difference between # responses
in positive economic direction,
negative economic direction,
diffusion index

o Diffusion index: % positive responses
+ _ same (considered positive)
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Manufacturing Sector

o Diffusion index seasonally
adjusted:
Allows for effects of repetitive intra-
year variations in weather conditions,

various institutional arrangements,
non-moveable holidays

Factors supplied by U.S. Department
of Commerce

Subject to annual adjustments

Backlog of Orders, Customers’
Inventories NQT seasonally adjusted
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Manufacturing Diffusion Indexes

New Orders* (SA)
Production* (SA)
Employment* (SA)
Supplier Deliveries* (SA)
Inventories* (SA)
Customers’ Inventories
Prices* (SA)

Backlog of Orders

New Export Orders* (SA)
Imports* (SA)
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Manufacturing Sector

o PMI - composite index:

Based on seasonally adjusted
diffusion indexes:

oNew Orders - 30%

o Production - 25%

o Employment - 20%

o Supplier Deliveries - 15%

o Inventories - 10%
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oPMI >50% indicates Mfg
economy generally expanding;
<50% generally declining

oPMI >42.7%, over time,
indicates overall economy /
GDP is generally expanding
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October 1, 2002 Mfg Report
Indicator Index |Direction Rate
PMI 49.5 Contracting From Growing
New Orders 50.2 Growing From Contrctng
Production 50.9 Growing Slower
Employment 44.9 Contracting Faster
Supplier Deliveries 55.7 Slowing Faster
Inventories 43.6 Contracting Faster
Customers’ Inventories | 40.5 Too Low Faster
Prices 62.5 Increasing Faster
Backlog Orders 44.5 Contracting Faster
New Export Orders 51.8 Growing Slower
Imports 54.7 Growing Faster
Overall Economy ©1sM 2002 Growing Slower
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October 1, 2002 Mfg Report

PMI - September 2002

50% = Masstacturing Edongenny =
Breakeven Ling =
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Non-Manufacturing Sector

o Monthly Survey

o ISM’s Business Survey
Committee:

Over 370 Purchasing / supply

executives in over 62 different
industries representing 9 SIC

categories

Membership diversified by SIC
category based on each industry’s
contribution to GDP

16 industries
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Non-Manufacturing Diffusion Indexes

o Business Activity / Production* (SA)

o New Orders* (SA)

o Employment* (SA)

o Supplier Deliveries

o Inventories

o Prices

o Backlog of Orders

o New Export Orders

o Imports* (SA)

o Inventory Sentiment
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September 5, 2002 Non-Mfg Report
Indicator Index |Direction Rate
Business Activity / 50.9 Increasing Slower
Production
New Orders 51.6 Increasing Slower
Employment 47.3 Decreasing Slower
Supplier Deliveries 53.0 Slowing Faster
Inventories 46.0 Decreasing From Increasing
Prices 53.5 Increasing Slower

Backlog Orders 48.0 Decreasing Slower

New Export Orders 46.0 Decreasing From Increasing
Imports 48.3 Decreasing From Increasing
Inventory Sentiment 62.0 Less feeling of “too high”
Customers’ Inventories I\géM 2002
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eBusiness Report

oDeveloped in fall 2000
o Quarterly Survey

oISM’s Business Survey
Committee Respondents from
both Mfg and Non-Mfg
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eBusiness Report

o Responses analyzed by:
Results of all organizations

Comparison of manufacturing
and non-manufacturing

Comparison of organizations
that procure >$100m and
<$100m annually
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eBusiness Report

o eBAM:

eBusiness Adoption Momentum
Index

Evaluates number of
organizations doing online
activity

Evaluates increasing or
decreasing pace of change in
their usage
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eBusiness Report

o 3.1 to 5.0 Extremely positive
o1l.6 to 3.0 Significantly positive
o0 0.6 to 1.5 Moderately positive
o -0.5 to 0.5 Negligible

o-1.5 to -0.6 Moderately negative
o -3.0 to -1.6 Significntly negative
o -5.0 to -3.1 Extremely negative
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July 2002 eBusiness Report

0 64.6% purchased direct materials
online, up from 53.3 in Q1

0 84.2% purchased indirect
materials online, up from 78.1%
in Q1

o More non-manufacturers reported
significant adoption of the
Internet in purchasing activities
than manufacturing companies
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800/888-6276, ext. 401
http://www.ism.ws

Terri Tracey
ttracey@ism.ws
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